
Taste.  

Discover.  

Shop.  

Experience.  

50+ exhibitor booths available and an expected 3000 people in 

attendance. The Victoria Tea Festival has tripled in size each 

year since its inception and is now the largest public tea exhibi-

tion in North America!! 

Weekend Pass: $20 advance, $25 at the door 

The VTF remains unique in that its primary market is tea drink-

ers and future tea drinkers who want to learn more about tea 

varieties, preparation, health benefits and traditions. Partici-

pants also have an opportunity to purchase product on site.  

While many tea companies report benefiting from the exposure, 

networking and wholesale opportunities that were created, this 

festival is more than just a trade show, it is an event celebrating 

all things tea!  

3rd Annual Festival kicks off!  Vol. 2, Issue 1, October 08  

Letter from the Co - Chair, Luc van Hanuse  

Weôre growing!  In order to accommodate the increased demand 

for exhibitor space and ticket sales, we have moved to a two -day 

event format.  In consideration for the exhibitors and their staff-

ing challenges, the days are slightly shorter.  This was a tough 

decision to make especially given that this is only our 3rd year!  

Some of the factors that eventually convinced us to go to a two-

day format are: the increased accessibility to the event, opportu-

nities for weekend packages for out of town visitors, increase in 

capacity for ticket sales which leads to an increase in the impact 

that this event can have on the tea industry and for the participat-

ing tea companies. I am particularly excited about the support we 

are receiving from our well-known and local tea businesses.  

There are many historic and premier tea destinations in Victoria 

and it is exciting to have an opportunity to showcase this to the 

world. 

Organizing Committee 

2008 

To remove your name from our mailing list, please click here.  

For more info, visit www.victoriateafestival.com  

Visit the online photo gallery  for a virtual tour of last yearõs event! 
Photo credits: Rafal Andronowski , Scott Smith, Patti Arlidge, A.J. Coots  

The Victoria Tea Festival welcomes Murchies Tea and Coffee 

Ltd. to their first year as a Gold Tea Sponsor.  Murchieôs Tea & 

Coffee has been owned and operated in British Columbia since 

itôs inception in 1884 when it was founded by John Murchie. 

Murchieôs name is synonymous with quality and excellence. 

They focus on procuring only the highest grades of fairly traded 

teas and coffees obtained from the finest tea gardens and coffee 

farms. All of these products are shipped directly to their plant in 

Richmond, B.C. where their teas are blended and packaged for 

sale. Murchieôs philosophy is grounded in purchasing their 

products only from growers that contribute to requisite wages, 

schools and medical facilities for their workers. You can learn 

more about Murchies and their products at www.murchies.com 

or visit one of their stores in the Greater Vancouver area or in 

downtown Victoria. 

Featured Sponsor ñMurchies  

Early Bird Exhibit Sales  

November 1st 

Sponsorship Deadline   

December 1st 

Tickets Available  

October 

Exhibit Application Deadline 

January 15th  

Important Dates  

C a m o s u n  C o l l e g e  

February 14 & 15, 2009  È  12-5pm  È  Crystal Garden  È  Victoria, BC  

Volunteer at the 2009 Festival  

We are actively seeking volunteers for all aspects of the event planning and operations.  Volunteer 

positions range in time commitments, time of the year, and skills required.  Please register here if 

you are able to volunteer with this event. 

Ways YOU can be involved 

Èassist exhibitors with preparing and serving tea during the eventÈ  

Èassist with the selection and coordination of presenters, demonstrations and entertainersÈ  

Èassist with the silent auction (advance preparations and/or event day)È  

First European Tea Plantation -

Azores, Portugal  

2009 Event Sponsors & Supporters  

Presenting Sponsors  

 

 

Platinum Sponsors  

 

 

 

Gold Tea Sponsors  

 

 

 

Gold Sponsors  

 

 

 

Media Sponsors  

 

 

 

Event Supporters  

 Cupe 2081     È Harbour Living  

Options for Health    È TeaGuide Worldwide Tea Directory  

Visit our website for sponsorship, marketing, and advertising opportunities.    

Deadline for sponsorship is December 1 .  

The British are one of the highest consumers of tea per capita. The popularity of the drink dates 

back to when India was part of the British Empire.  These days, tea is con-

sumed regularly, at all times of the day.  For the past century, however, 

ñteaò was not just a beverage, it was also referred to a late afternoon meal.  

The midday meal which is commonly called ñlunchò was called ñdinnerò.  

The term ñhigh teaò became more widely used as time went by, to mark 

the fact that the tea was had at the ñhighò table (now called our dining 

table) rather than the smaller table found in a sitting room or dené..where you would have a ñlow 

teaò earlier in the day.  Aahh those Brits, always making things so complicated! 

High Tea, Low Tea...Traditions from the UK  
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