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Letter from the Co - Chair, Luc van Hanuse  

... This was the request made by previous festival attendees at 

various levels -  exhibitors, sponsors and ticket holders ï after 

last yearôs festival.  Well, this yearôs festival definitely delivers 

ñmore value for your dollarò than any previous tea festival!!  

Key differences this year include:  a) $20 provides a ticket 

holder with a two-day pass;  b) lectures and demos are included 

in the ticket price and  c) patrons will enjoy nearly twice the va-

riety of tea samples and food pairings as last year.  For sponsors 

and exhibitors, we have increased our marketing budget nearly 

10-fold to ensure that sponsors get the exposure and recognition 

they deserve and that we attract a minimum of 3000 attendees, 

including a substantial media presence.  A satisfied customer is a 

return customer and the volunteer Organizing Committee is de-

termined to ensure that all participants leave this yearôs event 

satisfied againééand with a  plan to return in 2010! 

Luc converses wi th one of 

the 2008 exhibi tors  

 

Sponsorship Deadline   

December 1st 

Exhibitor Reg Deadline  

January 15th  

Important Dates  

C a m o s u n  C o l l e g e  

February 14 & 15, 2009  È  12-5pm  È  Crystal Garden  È  Victoria, BC  

Volunteers help make the VTF a success!!  

120 people graciously volunteered their time and efforts for Tea Fest 2008.  The 2009 Festival 

will need 200 volunteers as we move to a 2-day event.  We look forward to having many returnees 

join us again and welcome new volunteers to be a part of this exciting event.  There are various 

volunteer opportunities available which are listed on the website.  Volunteering for just a few 

hours will allow you to enjoy the following benefits: 

Í a weekend pass for yourself  & for a friend  Í have fun  

Í learn about tea and tea related products   Í learn new skills  

Í be involved and contribute to your community Í meet new people  

Í be a part of an amazing fundraising event for a very worthy cause!! 

 

Volunteer Information Night  

November 12 (6:30 pm)ðSilk Road 

When the 2009 festival opens in the Crystal Garden, it will be returning to the site of the original 

Crystal Garden Tea Room.  When the Crystal Garden opened in June 1925, it had, in addition to 

its salt-water swimming pool, a tea room on the mezzanine.  This tea room quickly became a 

popular social destination.  Throughout the 30ôs and 40ôs, ladies 

would take tea while watching their children learning to swim.  

As Violette Dorothy Baskerville remembers, ñProper social eti-

quette was ALWAYS observed at the Crystal Garden tea 

roomé.Women wore a hat and gloves to come in to town, and to 

take tea.  (She was served) ñcucumber and watercress sandwiches 

- it was always those tiny little sandwiches ... it made you feel 

dainty.  There was an atmosphere about the Crystal in the early 

1940s that (I) will never forgetò. (Violette Dorothy Baskerville, 

interviewed by A. Andersen, Victoria  B.C., July 3, 2000) 

Tea at the Crystal Garden  

Tea Festival Goes Green  

Not Green Tea, (which of course there will be lots at the 

event.)  No, we mean the other ñGreen.ò  The 2009 Tea Festi-

val has taken three major steps to decrease our environmental 

footprint.  First, by moving away from mail-out packages, we 

have reduced the amount of paper we use.  We now do the ma-

jority of our promotions via the website and email contact lists.  

Second, we have found a biodegradable sample cup for exhibi-

tors to use.  It is made out of corn and ñstuffò - completely 

compostable and weôre talking 40,000 cups here!  Third, we 

will be composting all tea leaves from the exhibitors.  

Featured Sponsor ñSerious Coffee  

Adrian Bronson, a new exhibitor to the festival, 

is the founder and owner of Serendipity Tea 

Company, a mail-order tea company based in 

Victoria and specializing in fair trade, organic 

teas grown in Sri Lanka and Nepal. 

For two months in 2006, Adrian visited Sri 

Lanka, the home of his forebears, and while 

there, he was absolutely amazed by the taste and 

the variety of the teas he sampled!  He immedi-

ately decided to make tea his life work and spent 

the next year researching tea and the business of 

tea.  As he is committed to the sustainability of 

both the land and the people involved in the tea 

industry, he sells only fair trade, organic teas.  

He also donates 5% of his sales to The Nature 

Conservancy. 

Serendipity Tea products currently include Cey-

lon (an unblended single-estate black tea), Chai 

Masala, Earl Grey, and Nepalese Cinnamon.  All 

these, plus new blends that are just being devel-

oped, will be presented at the Festival. To learn 

more about Serendipity Tea, visit their website.  

Featured Exhibitor  

Serendipity Tea Co.  

The newly renovated Crystal Garden, which 

is the venue for the 2009 festival, has been 

under construction until just this month.  

Booths are selling quickly and there are still 

available in most sizes and configurations.  

The venue could not provide a floor plan 

with numbered booths until construction is 

complete; therefore, we are numbering regis-

trations in the order in which they are re-

ceived.  Once we have a floor plan with num-

bered booths, we will distribute it and allow 

exhibitors to select their location based on 

their order of registration -  in other words, 

ñfirst come, first choiceò. 

Exhibitor News  

2009 Tickets  NOW Available  

Weekend Pass ñ$20 advance, $25 door  

*Lectures included in price. 

Click here for ticket outlets! 

To remove your name from our mailing list, please click here.  

For more info, visit www.victoriateafestival.com  

Visit the online photo gallery  for a virtual tour of last yearõs event! 
Photo credits: Rafal Andronowski , Scott Smith, Patti Arlidge, A.J. Coots  

2009 Event Sponsors & Supporters  

Presenting Sponsor  

 

 

Platinum Sponsors  

 

 

 

Gold Tea Sponsors  

 

 

 

Gold Sponsors  

 

 

 

Media Sponsors  

 

 

 

Event Supporters  

 Cupe 2081     È Harbour Living    È Marigold Nurseries     È Capital Iron     

Options for Health    È TeaGuide Worldwide Tea Directory      

Old Victoria Water Company  È Vancity  

Visit our website for sponsorship, marketing, and advertising opportunities.    

In their 3rd year with the festival, we extend heartfelt thanks to 

Serious Coffee for their support and encouragement.  It is an-

other example of why Serious Coffee has such a strong reputa-

tion for involvement in local community activities.  

It may seem strange that a coffee company would be involved 

with a tea festival but Serious Coffeeôs main concern is always 

the comfort and satisfaction of their customers.  To that end, in 

addition to their coffees, they offer a wide assortment of loose 

teas, their philosophy being �³�7�K�H���4�X�H�H�Q���G�R�H�V�Q�¶�W���G�U�L�Q�N���W�H�D���I�U�R�P��
�D���E�D�J�������:�K�\���V�K�R�X�O�G���R�X�U���F�X�V�W�R�P�H�U�V�"�´�� They have noticed an increase in consumersô awareness of 

the health products of many of their teas, such as the Matcha (70x the antioxidants of orange juice, 

10x the nutrients of green tea, and 9x the beta carotene of spinach), white teas (3x the health prop-

erties of green or black teas) and the numerous rooibos teas that are full of good things such as 

cinnamon, cardamom, cloves and ginger.  They have also noticed a trend towards specialty tea 

drinks such as the London Fog and decaf teas.  

Visit Serious Coffee at the festival and online! 

òMore value for    

our dollaró... 

Site of the 2009 Tea Festival  

http://www.serendipityteaco.ca/
http://www.victoriateafestival.com/tickets.php
mailto:info@victoriateafestival.com?subject=Newsletter%20-%20Unsubscribe
http://www.victoriateafestival.com/
http://www.victoriateafestival.com/media.php
http://www.rafalandronowski.com/main.php
http://www.ajc-photography.com/

